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Being beautiful is the dream of every woman wherever they are. Ti
encourages the growth of the cosmetic industry, in various parts of t
world, including in Indonesia. The cosmetic industry includes skj
creams, lotions, powders and sprays, perfumes, lipsticks, fi
polishes, eye and facial makeup, hair colors, deodorants, baby
bath oils, bubble baths, and mouthwashes. as for the materials
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manufacture of these cosmetics ranging from traditional igl 'S
chemicals.. With so many players in this industry, there is (
only to find a market but also to find s{ ravy

monograph offers a competitive strategy peg

marketing, social marketing, and social re
improve the company's image so as to i
Green marketing is the practice of proma
friendly manner, which may include adj|
manufacturing process, altering_the.pa
concept or method of promotiBi,_ The.
persuade a target consumer to ‘approve or discontinue |
habit for the sake of an individdal or : as

marketing. Corporate Social
relationship that is frequently refl ik
of society and corporate capital . ’
of this monograph are expected {4 gi
on the importance of green and _
responsibility to enhance theirfibfag
weli as future customers. "
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