PRESIDENT
UNIVERSITY

COMPULSIVE BUYING AND
“+. CREDIT CARD MISUSE AMONG v
CREDIT CARDHOLDERS IN JAKARTA:
THE ROLES OF MATERIARISM '

IMPULSIVE BUYING, BUDG IN§T

AN LIBRARY
UNIVERSITY

334
v \ = a
—Vivian

Suresh Kum _

=

Compulsive Buying and Card M Credit Cardholders in
| Jakaria: The Roles of Materialism, Impuisive Buying, Budget Constraint,

M




Sulgiens \\‘/lobc\{e&,wg VIV

COMPULSIVE BUYING AND CREDIT CARD
MISUSE AMONG CREDIT CARDHOLDERS

IN JAKARTA:

THE ROLES OF MATERIALISM, IMPULSIVE
BUYING, BUDGET CONSTRAINT, POWER,

AND ANXIETY

Vivian

Suresh Kumar

PRESIDENT
UNIVERSITY

ADAM HURNIAWAN
LIBRARY

President University

iif



ZOMELUSIWE BUYING AND CREDIT CARD

WSSE AMONG CREDIT CARDHOLDERS

IN JAKARTA:

THE ®OLES OF MATERIALISM, IMPULSIVE

SN G. BUDGET CONSTRAINT, POWER,

AND ANXIETY

Copyright 2021

@by Vivian and Suresh Kumar

Published by
President University
_znaneska Education Park JI. Ki Hajar
Dewantara, Kabupaten Bekasi 17550,
Indonesia
=epnone: +6221 89109762 - 63 (Ext. 404)
Email: immpu@president.ac.id
Website: www president.ac.id
Published: JULY, 2021
ISBN: 9 786236 655672




TABLE OF CONTENTS

PREFACE :... ..o s v vomes e i v
TABLE OF CONTENTS .icctnambin ittt e s vi
ABSTRACT ..o..ovivnvonsdcl L NEUONE L BRO RIS 3 B ix
CHAPIER | .csnmmimvmi it e g e e Bt 1
INTRODUCTION ......coo. funtann.su e aB il S 28 Bia 1
1.1 Research Background .2 S e ve 1
1.2 Problem ldentification.......... it i Lot 2
1.3 Problem Statements o NHSE S ia s IS oy S e 4
1.4 Research ObjectiVes ... .coont ot n s {5}
15 Scope and Limitations ... o it ssvrmisinsg 6
1.6 Significance of study ... .o nn et 6
CHAPTERM ..ot snllansism  aisidain. Sl i 8
LITERATURE REVIEW:... .. 5 e e aiire s 8
2.1 Theoretical ReVIEW.......aeinmimmrmntimsaieass iabn. 8
2 1.4 ' Naterialism ........... GRS D I S S an m 8
2.1.2 Impulsive BUYING «oui-waiiminie e S o o T 9
2.1.3 Budget Constraint.....xipmmsnt s sni na e 10
214 Power-prestige ... aiann S B HB e 10
215 Aoty s s vl o i 11
2.1.6 Compulsive Buying s, .aih.cami ol Soliie, i 12
217 Credit Card MisUSe .o e Sl it e 13

2.1.8 The Relationship between Materialism and
Compulsive Buying /... MO S S e B T 13
2.1.9 The Relationship between Impulsive Buying and
Compulsive:Buying...c.aasladlag s shamnsiah 14
2.1.10 The Relationship between Materialism and Credit
Card MISUSE ..ot soniing Rt i s b it s oo 14

Vi




2.1.11 The Relationship between Impulsive Buying and
CIEAL CAldMISUSE . . i B R b Al ent s 15
2.1.12 The Relationship between Budget Constraint and

EOMPHISIVE BUYINL ..o i A I halrpin ki ol E 15
2.1.13 The Relationship between Power-Prestige and
Compulsive:Buying: 1) aaistiall Sodauins e s 16
2.1.14 The Relationship between Anxiety and
Complisive BUYING...........c.co.ooo el B By 0 16
2.1.15 The Relationship between Compulsive Buying and
Credit Card MiSUse _........ ... 05l vk K 17
22 Brevious Research . ciodnad Slaallneasesii s 17
2.3 Theoretical FrameworK...............ccicoeovecsiinisiissins 20
24 HypOIesIS. o oinin. cotr Basallinoiatays bl | 21
CHAPTERII ............ 22
BREEEARCH METHOD Moo S mile s pisian ) 1o 22
3. ReseacApproach.... .| = = s sy 22
$2.5ampling DesSIgn..cc... i bt mTnne 6 22
S iHopulalion ... o Lo e e e e ) 22
B2 ZCAMDISIZE o b e IR A & 24
S22 3 Sanipling Technlgqe............0 0808 suf it o 25
asRescareh Instument . ow oo B oA g 27
3.3.1 Measuring the Survey Result ..................cocoovvvini. 27
3.3.2 Operationalization of Variables ............................. 28
Javaltyand Reliabily .. a0 30
s bvdliddy Teshnin o e o 30
242 Relablivilest oo . e 34
S atarAnalysisskemn b ilin T el o i el T Gl 34
S0k Desernptive ANAIVEIS . . 34
3.5.2 Inferential Analysis: Structural Equation Modeling
RN el e e 36
CEIRETERAY s e T e e 41




ANALYSIS AND INTERPRETATION......cccooovvviiieee 4

4.1 Descriptive ANalysis .......ccoeeoeomons i i 008 41
411 Respondents’ Profile . gl qidsioiinins il S 41
4.2 Measurement (Likert Scale) ...........oooeievieiniinninnnin. 46
4.3 ValidityTest............io0wisd arisitesss aat o L 66
4 4 Structural Equation Modeling (SEM) Analysis ......... 76
4.4.1 Full Model Fit of SEMavind aidangiiainl i At 78
4.4.2 Convergent Validity ..c...o.oovinaiiidlifl it 80
4.4.3 Discriminant Validity..ooniad ginentimes il o, 80
4.4.4 Nomology Validiy..... coeeesseeniat ST Ln s e 81
4 4.5 Regression Weight Analysis...........ccocceiiiiiiiiiins 82
4.5 Hypothesis Testing...........ddsuansmuinn sl 83
4.8 Interpretation; Result.... ..o ra i ibaniis 86
CHAPTER X .vnvunmmmmsnet mssasssssssvoret o S S G 89
CONCLUSION AND RECOMMENDATION................... 89
51 CONCIUSION: .coovasrvcmiimvmnies RIS TR 89
9.2 Recommendation: .. uuwrs e SRS NEm R 91
521 RESEAICHET ccmvmimvmsmomsaniamminsiitos I RIS 91
D22 BOCIBLY...coconmsnmvmsmmmmiesmemmmues rossssr AR TR 2 91
5.2.3 Fullire Research.............2liina L oSiones £ 91
REFERENCES........rcomeemnveone J0miniant ibvseasid 93

viii




s the misuse behavior of credit cards based ¢
ive buying, budget constraint, power-prestig

person's devotion to material aspirations and possessions leads to ti
acquisition of more material items in their life. Impulsive buying |
defined as a circumstance_in which a person makes a strong deslre m
acquire something rj
control. When price a
consumers maxnm:z ’

Wi e s

individual 4
defined as aW@ndition in which 3 p#son is concerned and amda
money and perceives mopey as a.ﬂurc;e of anx
Buying is deﬁnesf;sdf p? ing or i
perceived as jgesls iblﬂ él\mr pointless
hopes to sugge ala consumptwe "

government t gwe‘ucww thﬂ
would be decree®®d w

2 seni cture : iversity, Indonesia witk
perience in tgd His research i
repreneurship, P i and touris
management. Cufrently, he serves as Head :
Administration at President University, Indonesia.

Vivian is a graduate student of Business Administration®
University. Currently, she serves as Premier Banking Man
Bank OCBC NISP, Tbk

ISBN 978-623-6655-67-2
R ——

Website: www.president.ac.id [y #&]:] 655672




	001
	002
	003
	004
	006
	007
	008

