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This monograph tries to find out the roles of education
and social networks on opportunity development as the
first step in starting a business. This monograph ensures
people who want to become an entrepreneur to go
through entrepreneurial education, both informal and
formal on to boost the skill to recognize opportunity, and
also widen their social network to get good execution of
opportunity skill. To get in-depth understanding of this
study, a qualitative research design with interview
method was used. It is expected the findings of this study
would give a clear picture of the importance of education
and social networks to all entrepreneurs. It is also
expected that education institution, formal or informal, to
draw a curriculum where the youngsters can experience
how to become an entrepreneur to boost their self-
confidence to become one in the future.
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