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practical way to get their job done and as well as fulfilling theils
There are also people who are interested on the products whicfcan't be
acquired from their town or city, prefer the e-commerce instead

e-commerce nowadays, there are many players coming and j@ini
competition, and hence create a fierce competition among t

practically no time to rest for e-commerce companies to refin their
customers.

This monograph is written to find out how to retain and nillke their
customers as patrons. Hence, the variables choose are website®isability,
product variety, convenience and satisfaction. It is hoped that thl8 findings

of this monograph will help managers of e-commerce to get m
of how they have to do with the variables in the context of e-
Indonesia.
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