
REFERENCES 

 

Amrita, V. V. (2022). AMA summer academic conference: Light in the darkness: Marketing’s 

role in Driving positive change. Amrita Centre for Advanced Research in Ayurveda 

(ĀCĀRA), 33(1), 1003–1005. https://www.amrita.edu/publication/2022-ama-summer-

academic-conference -light-in-the-darkness-marketings-role-in-driving-positive-change/ 

Brata, H., Husani, S., & Ali, H. (2017). The Influence of Quality Products, Price, Promotion, 

and Location to Product Purchase Decision on Nitchi At PT. Jaya Swarasa Agung in 

Central Jakarta. Saudi Journal of Business and Management Studies, 2(1). 

https://doi.org/DOI: 10.21276/sjbms 

Darvishmotevali, M., Altinay, L., & Köseoglu, M. A. (2020). The link between environmental 

uncertainty, organizational agility, and organizational creativity in the hotel industry. 

International Journal of Hospitality Management, 87, 102499. 

https://doi.org/10.1016/j.ijhm.2020.102499 

Dimitrios, B., Christos, P., Ioannis, R., & Vasiliadis, L. (2020). Strategic Management in the 

Hotel Industry: Proposed Strategic Practices to Recover from COVID- 19 Global Crisis. 

Academic Journal of Interdisciplinary Studies, 9(6), 130. https://doi.org/10.36941/ajis-

2020-0117 

Erinawati, F., & Syafarudin, A. (2021). Pengaruh Kualitas Pelayanan, Harga, Promosi 

Terhadap Keputusan. Jurnal Valuasi: Jurnal Ilmiah Ilmu Manajemen Dan 

Kewirausahaan, 1(1), 130–146. https://doi.org/10.46306/vls.v1i1.10 

Fitria, D. I., Suriani, S., & Sartiyah, S. (2022). Determining the Unemployment Rate in 

Indonesia during the COVID-19 Pandemic. International Journal of Finance, Economics 

and Business, 1(3), 177–188. https://doi.org/10.56225/ijfeb.v1i3.31 

Hanifa, O., Kurniawati, T., & Rahmidani, R. (2019). Pengaruh Harga Dan Kualitas Layanan 

Terhadap Loyalitas Pelanggan Go-Jek Dengan Kepuasan Pelanggan Sebagai Variabel 

Mediasipada Mahasiswa Universitas Negeri Padang. Jurnal Ecogen, 1(4), 794. 

https://doi.org/10.24036/jmpe.v1i4.5658 

Jessice, C. (2021). Content Marketing: Mengenal Arti, Manfaat, Bentuk, dan Skill-nya. Glints. 

https://glints.com/id/lowongan/apa-itu-content-marketing/ 

Karima, M. I., & Mulia, D. (2021). Factors affecting online coffee purchases in the Covid-19 



pandemic era: consumer case study at Jotey Coffee Shop. Research, Society and 

Development, 10(11), e279101119543. https://doi.org/10.33448/rsd-v10i11.19543 

Khan, M. Y. H., & Abir, T. (2022). The Role of Social Media Marketing in the Tourism and 

Hospitality Industry. IGI Global, 213–229. https://doi.org/10.4018/978-1-7998-8165-

0.ch013 

Köseoglu, M. A., Altin, M., Chan, E., & Aladag, O. F. (2020). What are the key success factors 

for strategy formulation and implementation? Perspectives of managers in the hotel 

industry. International Journal of Hospitality Management, 89, 102574. 

https://doi.org/10.1016/j.ijhm.2020.102574 

Luskose, T., & Chumba, R. (2023). How Social Media Marketing Impacts the performance of 

Star Rated Hotels. Journal of Business, Economics and Management Research Studies, 

1(1), 25–33. https://doi.org/https://doi.org/0000-0002- 5297-8436 

Özen, İ. A., & Özgül Katlav, E. (2023). Aspect-based sentiment analysis on online customer 

reviews: a case study of technology-supported hotels. Journal of Hospitality and Tourism 

Technology, 14(2), 102–120. https://doi.org/10.1108/JHTT-12-2020-0319 

Puspita, N. P. L. A., Astawa, I. P., & Mudana, I. G. (2021). Hotel Strategy in Facing the Covid-

19 Pandemic (The Westin Resort Nusa Dua Experience). International Journal of Glocal 

Tourism, 2(1), 28–39. https://doi.org/10.58982/injogt.v2i1.38 

Rachbini, W. (2023). Transformasi Marketing Tradisional Ke Digital. Banten: CV. AA Rizky. 

https://books.google.com/books?hl=id&lr=&id=Xeu9EAAAQB 

AJ&oi=fnd&pg=PA10&dq=+Pembuatan+konten+secara+aktif+menjadi+penilaian+pent

ing+bagi+sebuah+hotel,+karena+di+era+digital+saat+ini+masyarakat+mudah+tertarik+

dengan+apa+yang+dilihat+dengan+menerapkannya+me 

Sari, Y. N., Giatman, M., & Yuliana. (2022). Analysis of SWOT Strategies 

Creativepreneurship Youtube Content Creator (Case Study of Harryware Channel 

Content). Enrichment : Journal of Management, 12(2), 2089–2094. 

https://doi.org/10.35335/enrichment.v12i2.526 

Sasana Digital. (2022). Video Marketing: Gaet Audiens Dengan Konten Visual Memikat! 

Sasana. https://sasanadigital.com/video-marketing-adalah/ 

SpiritNews. (2020). Hadirnya Kompetitor, Grand Zuri Jababeka Mampu Jadi Hotel Terbaik 8 

Tahun. https://spiritnews.co.id/2018/04/03/ hadirnya-kompetitor-grand-zuri-jababeka-



mampu-jadi-hotel-terbaik-8-tahun/?amp 

Suong, N. T. T. (2015). The Service Quality Dimensions That Influence Customer Satisfaction 

(A Case Of Grand Zuri Hotel Jababeka - Cikarang). Thesis. Bekasi: President University 

[Bekasi: Presiden University]. 

http://repository.president.ac.id/xmlui/handle/123456789/2077 

Tripathy J. P. (2013). Secondary Data Analysis: Ethical Issues and Challenges. Iranian Journal 

of Public Health, 42(12), 1478–1479. 

https://doi.org/https://doi.org/10.1016/j.ijhm.2020.102509 

Zuri Hotel Management. (2023). Grand Zuri Jababeka. 

http://www.zhmhotels.com/hotel/grand-zuri-jababeka/ 

 

 


	REFERENCES

