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ABSTRACT

Purpose

This research aims to examine the potential of meeting rooms at the Grand
Zuri Jababeka Hotel by assessing the income related to the condition of the Grand
Zuri Jababeka Hotel and finding out the problems or obstacles that hinder the hotel's
income from turning into a Hotel Business. By utilizing this hotel's main strength,
namely social media. This study will also analyze efforts to improve hospitality in
the economic aspects of the hotel business.

Methodology

This research collects data using a secondary data analysis approach,
including existing data processing systems without conducting interviews,
observations and surveys. Registered Reports contribute to encouraging
reproducibility, transparency and self-correction across disciplines, thereby
potentially changing the way research and researchers are evaluated in society
(Chambers, 2021).

Findings

At this time, sales needs to work together with hotel influencers to
concentrate on content creation and implementation in developing the potential that
already exists at the Grand Zuri Jababeka Hotel, taking into account aspects of
creativity and innovation. So, social media at the Grand Zuri Jababeka Hotel can be

improved in a long-term and sustainable way.

Orignality
The author is aware that this research will be the first to obtain solutions
from related hotels in order to increase meeting room revenues in the hotel business

concept.
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9
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Bekasi District Accommodation Level
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Hotel Berbintang/Classified Hotels Akomodasi Lainnya Menurut Jumlah Kamar/Other Accomodation by Total of Rooms

Kamar/Room
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9’6 pleasant and prosperous hotel

This hotel is deserving of all of its stars. Guests
should not be bothered while they are sleeping; the
room is cleaned after they go, instruction followed as
per the door tag. When | returned, there was a lovely
surprise birthday cake in the room. The cake is also
quite tasty. | hope Grand Zuri can continue to be a
pleasant and prosperous hotel. GM Buditama
Setiawan keep up the great job!

Diulas pada 01 September 2023

™= Junior | Indonesia | Wisatawan bisnis
B Menginap 3 malam pada Agustus 2023

Customer Feedback

= 5 SPIRIT co.id 2

Hadirnya Kompetitor, Grand Zuri
Jababeka Mampu Jadi Hotel Terbaik
8 Tahun

Executive Director Grand Zuri , Diaz Kurniawan dan GM Hotel Grand Zuri

Jababeka Cikarang, Yudi Ramadhani

Competitors With Other Hotel Business
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grandzurijababekabyzhm

2.559 4.818 2.594
Postingan Pengikut Mengikuti

Grand Zuri Jababeka by ZHM

Hotel

Designed for the discerning business traveller and provides a much
needed sanctuary to visitors of the industrial district.

JI. Niaga Raya, Kav. AA2, Jababeka Il, Cikarang

Lihat Terjemahan

(_27 www.zhmhotels.com/hotel/grand-zuri-jab...

Ikuti

Hubungi Pelajari selengk...

EVENTS STAYCATION OFFERS DINING WEDDING

&
»

Intimate

Wedding

Yummy!

. Salmon Steak

Grand Zuri Jababeka Instagram Account
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