PRESIDENT
UNIVERSITY

A STUDY OF HERBAL DRINK PURCHASE DECISION IN
INDONESIA

UNDERGRADUATE THESIS
Submitted as one of the requirements to obtain

Sarjana Administrasi Bisnis

By:
Ine Innasya Rabbiah Adawiah
015201900058

FACULTY OF BUSINESS
BUSINESS ADMINISTRATION STUDEY PROGRAM
CIKARANG
APRIL, 2023



PANEL OF EXAMINERS APPROVAL SHEET

The Panel of Examiners declare that the skripsi entitled “A study of
Herbal Drink Purchase Decision in Indonesia” that was submitted by
Ine Innasya Rabbiah Adawiah majoring in Business Administration
from the Faculty of Business was assessed and approved to have passed

the Oral Examinations on 13 April 2023.

Ilhsan Hadiansah, SE.. BIBM.. M.S.M.

Examiner |

Roy Poan, B. Sc.. MBM.

Examiner 11
Acknowledged by, Recommended by,
Suresh Kumar, ST., M.Si. Suresh Kumar, ST., M.Si.

Head, Business Administration Study Program Advisor



ADVISOR’S APPROVAL FOR JOURNAL/
INSTITUTION’S REPOSITORY

As an academic community member of the President's, I, the undersigned:
Advisor’s Name : Suresh Kumar, ST., M. Si
Employee Number  : 200907191

Study program : Business Administration
Faculty : Business

declare that following thesis:

Title of undergraduate thesis: A Study of Herbal Drink Purchase Decision in

Indonesia

Undergraduate Thesis author: Ine Innasya Rabbiah Adawiah
Student ID number 015201900103

will be published in jeurnal / institution’s repository

Cikarang, 05 April 2023

Fi

SURESH KUMAR, ST., M.Si.

Advisor



SCIENTIFIC PUBLICATION APPROVAL FOR
ACADEMIC INTEREST

As a student of the President University, I, the undersigned:

Name : Ine Innasya Rabbiah Adawiah
Student ID number  : 0015201900058
Study program : Business Administration

for the purpose of development of science and technology, certify, and approve to
give President University a non-exclusive royalty-free right upon my final report
with the title:

A Study of Herbal Drink Purchase Decision in Indonesia

With this non-exclusive royalty-free right, President University is entitled to
converse, to convert, to manage in a database, to maintain, and to publish my final
report. There are to be done with the obligation from President University to

mention my name as the copyright owner of my final report.

This statement | made in truth.
Cikarang, 05 April 2023

Ine Innasya Rabbiah Adawiah

Researcher



STATEMENT OF ORIGINALITY

In my capacity as an active student of President University and as the author of

the undergraduate thesis/final project/business plan stated below:

Name : Ine Innasya Rabbiah Adawiah

Student ID number  : 015201900058

Study Program : Business Administration — Digital Business
Faculty : Business

| hereby declare that my undergraduate thesis /final project/business plan entitled

“AStudy of Herbal Drink Purchase Decision in Indonesia " is to the best of my
knowledge and belief, an original piece of work based on sound academic
principles. If there is any plagiarism, including but not limited to Artificial
Intelligence plagiarism, is detected in this undergraduate thesis/final
project/business plan, I am willing to be personally responsible for the
consequences of these acts of plagiarism, and accept the sanctions against these acts
in accordance with the rules and policies of President University. | also, declare that
this work, either in whole or in part, has not been submitted to another university to

obtain a degree.

Cikarang, 05 April 2023

Voa

Ine Innasya Rabbiah Adawiah
Researcher



CONSENT FOR INTELLECTUAL PROPERTY RIGHT

Title of Skripsi A STUDY OF HERBAL DRINK PURCHASE
DECISION IN INDONESIA

1 The Author hereby assigns to President University the copyright to
the contribution named above whereby the university shall have the
exclusive right to publish the contribution and translations of it wholly
or in part throughout the world during the full term of copyright
including renewals and extensions and all subsidiary rights.

2. The Author retains the right to re-publish the preprint version of the
contribution without charge and subject only to notifying the
University of the intent to do so and to ensuring that the publication
by the University is properly credited and that the relevant copyright

notice is repeated verbatim

3. The Author retains moral and all proprietary rights other than
copyright, such as patent and trademark rights to any process or

procedure described in the contribution.

4. The Author guarantees that the contribution is original, has not been
published previously, is not under consideration of publication
elsewhere and that any necessary permission to quote or reproduce
illustrations from another source has been obtained (a copy of any

such permission should be sent with this form).

5 The Author guarantees that the contribution contains no violation of
any existing copyright or other third — party right or material of an
obscene, indecent, libellous or otherwise unlawful nature and will
indemnify the University against all claims arising from any breach

of this warranty.

6. The Author declares that any named person as co-author of



the contribution is aware of this agreement and has also

agreed to the above warranties.

Name: Ine Innasya Rabbiah Adawiah
Date: 13 April 2023
Signature:

b




PLAGIARSM REPORT

Final thesis Ine Innasya Rabbiah Adawiah

ORIGINALITY REPORT

159 118 4«

SIMILARITY INDEX INTERNET SOURCES PUBLICATIONS

STUDENT PAPERS

PRIMARY SOURCES

repository.president.ac.id

Internet Source

Su

pdfs.semanticscholar.org

Internet Source

[t

1o

Submitted to University of South Africa

Student Paper

[&]

1

link.springer.com
Intemetse)urceg <1 %
Submitted to University of Bedfordshire
Student Paper Y <1 %
WWW.ESSIT.or
H Internet S§urce g <1 %
Submitted to University of Leicester
Student Paper y <1 %
B Submitted to Angeles University Foundation <1
Student Paper %
H Submitted to Universiti Teknologi MARA <1
%

Student Paper



GPTZERO RESULT

Stats

Average Perplexity Score: 3385.588

A document's perplexity is a measurement of the randomness of the text

Burstiness Score: 15475.215

A document's burstiness is a measurement of the variation in perplexity

Your sentence with the highest perplexity, ‘Research Background"®, has a perplexity of: 84053



ACKNOWLEDGEMENT

First of all, 1 would like to express my deepest gratitude to Allah SWT. Thanks to
His endless blessings and grace, |1 was able to complete my thesis and earn a
Bachelor of Business Administration degree at President University. In completing
this thesis, | have realized that it can be completed well because of the help, support,
advice, and guidance from people around me. Therefore, I would like to thank them

for their contribution to completing this thesis.

1. First, 1 would like to sincerely thank my honorable thesis advisor, Mr.
Suresh Kumar, S.T., M.Si, who is also the Head of the Business
Administration study program. | am grateful for having you as my thesis
advisor. Your guidance, help, suggestions, and valuable advice helped me a
lot in preparing and completing this thesis. Thank you for always briefing
me step by step and answering all my questions.

2. lwould like to give my heartfelt thanks to my family, my father, my mother,
and all my brothers, who have always supported me both physically and
mentally. Without your support, | could not have even started studying at
President University.

3. | sincerely thank all the lecturers at President University for bridging,
lecturing, and evaluating the valuable knowledge they provided for me.
Your insights and advice will be useful for my career in the future.

4. 1 would like to thank Mr. Yazid Bustomi, SE., MM as the head of the sub-
coordinator of the economics section at the Karawang regional government,
who has provided aspirations and helped me receive MSME data from the
Karawang cooperative service.

5. 1 would like to thank a special person in my life, Muhammad Fajrul Islam.
Thank you for always praying for me in Medina, encouraging, motivating,
and accompanying me under any circumstances.

6. 1 would like to say to myself, who has been strong and passionate in
compiling this thesis, that this thesis is a gift for my birthday in March.



7. 1 would like to thank all my friends, Virantika, Shintya, Erisa, Fitri, Auzi,
and Aprillia, who have supported me.

8. And lastly, 1 would like to thank the respondents and owners of the herbal
MSMEs (Raturatus, jamu annur, curcumaclara, anakmama, jamu bekti, and
sinok) who agreed to be interviewed and helped me send questionnaires to
their customers. And for the respondents to my questionnaire, without their

help, | would not have been able to continue writing my thesis.



TABLE OF CONTENTS

PANEL OF EXAMINERS APPROVAL SHEET ..o, i

ADVISOR’S APPROVAL FOR JOURNAL/ INSTITUTIONS’S REPORSITOR..iii

SCIENTIFIC PUBLICATION APPROVAL FOR ACADEMIC INTEREST ....... \Y;
STATEMENT OF ORIGINALITY ..ooieiiiie e v
CONSENT FOR INTELLECTUAL PROPERTY RIGHT ....cccoiiiiiiiieie Vi
PLAGIARSM REPORT ...t viii
GPTZERO RESULT ...ttt s iX
ACKNOWLEDGEMENT ... ..ot srrae e X
TABLE OF CONTENTS ..ottt e xii
LIST OF TABLES. . .. o ettt et ae e e XV
LIST OF FIGURES. ... XVi
ABSTRACT ... oo Xvii
CHAPTER I INTRODUCTION ...ttt 1
1.1 Research Background. ..........cocoieiiiiiiiiieiessesee e 1
1.2 Problem STateMENT ..o 2
1.3 RESEarch QUESLIONS ........cccuviiiiie et e 5
1.4 Outline of the Research. .. .....ccccoiiiiiiiiii i 5

CHAPTER Il LITERATURE REVIEW... ..o 6



2.1 Social Media Marketing..........ccooveieiiiiieie e 6

2.2 Product QUANITY ........cceeieiie e 7
2.3 PIICE ottt bbbt 7
P o T ¢ T 11 T USSP 8
2.5 Halal CertifiCation ..........ccooeieiiiiiiiiee e 9
2.6 PUICNASE DIECISION. .. cueeiuvieiieiiieeitie st siee sttt e te et e et te e e e be e areeeteesnee s 10
2.2 Relationship Among Variables. .. ......cccocciieiiiiiiic i 10
2.3 Theoretical FrameworK. .. ......cc.coiiiieiieiiieiie e 12
2.4 RESEAICN GAP ...ttt bbb 13
CHAPTER HI METHODOLOGY ...ooiiiiiicee et 14
3.1 RESEAICN DIESIGN. .. c.eeiieiiiiiiiiieiie e 14
3.2SaMPING PIan. .. c.oovoiiiiiiiieee e 15
3.3 Instrument Design/ Operation Definition of Variables............cccccooevviinnnnnne. 16
3.4 Data CollECtioN DESIZN. .. ...oiviiiiiiiiiiiiieiicieie et 17
3.5 Data ANalySiS DESIGN. .. ...coieiiiiiiiiie i 17
3.5.1 Respondent’s Profile .........ccooiiiiiiiiiiiic e 17
3.5.2 DESCIIPLIVE ANAIYSIS .....eivieiiiiiieeiie s 17
3.5.3NOMMANILY .o 18

3.5.4 ComMMON METNOU BiaS. .. coeeeee oo eeeeee ettt e e e e aaaaas 18



3.5.5 Structural Equation Modeling (SEM) Analysis... ...c.ccooevvveriinienieeneninseeee 19

3.5.6 Construct Reliability and Construct Validity test...........ccoovveieiiniiiiiinns 20
3.5.7 Hypothesis Testing and Coefficient of Determination (R2) ..........cccccvvevueenee. 21
3.5.8 R-SQUATEA. .. 1eeiiiiiiiiiieiiie e 22
CHAPTER IV ANALYSIS AND DISCUSSION OF FINDINGS.......c.ccccevnenne. 23
4.1 Respondent’s Profile. .. ... 23
4.1.1 Respondents Profile ... 23
4.2 DESCIIPLIVE @NALYSIS. .. .ouveeeiiiiiieitisiisiesee et 24
1. Social Media Marketing..........cccocvevveiiiieiieie e 24
2. Product QUAILY .......ccveiieiieeie st 24
3. PIICE. ..t 24
4. = To3 = Vo 1o [OOSR 25
5. Halal CertifiCation...........oooiiiiiieiee e 25
6. PUICh@Sse deCISION. .. .....cccueiiieiiic et re e 26
A.3INOIMAIIEY ..ttt 27
4.4 CommON MEtNOU BIAS.........coeiiiiiiiiiieiieierere e 27
4.5 Confirmatory Factor Analysis (CFA) ..o 27
4.5.1. GOOUNESS OF Ft ..ot 27

4.5.2 CONSLIUCE ValIAITY ..o 28



4.5.3 CONSLrUCt REIIADIIILY ...oveeeiiieciiee s 29

4.6 Structural Model...........cccciiiiiiii 29
4.7 HYPOTNESIS TESTING.....eeveeeiieiee sttt 30
A8 R-SQUATE. ... toiveeiiiiie ittt sab e b e e b e e nbr e nre s 30
4.9 DISCUSSION. . . tvviiieiiiiii ittt bbb s 31
CHAPTER V CONCLUSIONS AND RECOMMENDATION.......c.cccvviiiiiiiins 34
5.1 CONCIUSION. .. cveiviiiiiiiiieiirie s 34
5.2 Theoretical IMPIICALION ..........cooiiiiiiieiee e 35
5.2.1 Theoretical IMplication. ...........cccoueiieiieieiiie e 35
5.2.2 Managerial Implication... ........ccoceiiiiiiieiiiieseee e 35
5.3 Limitation and fUture research. .. ..o 36

R B BN S ...ttt 38



Table 1.

Table 1.

Table 2.

Table 3.

Table 3.

Table 3.

Table 3.
Table 4.
Table 4.

Table 4.

Table 4.

Table 4.

Table 4.

Table 4.

Table 4.

Table 4.

Table 4.

Table 4.

Table 4.

Table 4.

Table 4.

Table 4.

LIST OF TABLES

1 Herbal Drink Sells in Indonesia (Susanty, 2020)..........cccccevveervriennnnns 51
2 Consumption Data (Widayanti et al., 2022) .........cccocovvvriivnieninsiennns 51
1 RESEAICN GAP ...veviiieiieieie et 51
1 Data Collection DeSign. .. «.ccvvevveiieireeiesee e eiesee e sie e e e 54
2 Seven Points Likert Scale Mean Value Category .........ccccoeeveiveieennnns 59
3 The Model Suitability Measurement.............ccceveveeieiieieese e 58
4 criteria correlation between variables adapted from (Yunita, 2019)...60
1 Respondent Profile ... 60
2 Social Media Marketing ..........coovevereneiinesesesiee e 61
3 Product Quality Descriptive ANalySiS........cccevvveveiiieveerieiieseee e 62
4 Price Descriptive ANalYSIS .......cccevviieiieieiiese e 62
5 Packaging Descriptive ANalySiS.........ccoevviieiieieiicse e 62
6 Halal Certification Descriptive ANalysis .........cccccvvevvivieiieiecieiienn, 63
7 Purchase Decision Descriptive Analysis. .. .....c.cccocoiineneincicnnennenns 63
8 INOIMANITY ... 64
9 Common Method Bias. .. ...cocvviiiiiiiiiic e 64
10 GOOUNESS OF Fit ...t 65
11 Standardized Regression WeIghts...........ccovvviinniiienenc e 65
12 Construct Reliability and Validity ...........cccccovvviiiiiiiiiiec e, 67
13 Discriminant Validity.........ccocoviiiieiecee e 67
14 Hypothesis TeSING........covvieiieiie e 68
15 R-SOUANE. ...ttt e et e e rne s 68



LIST OF FIGURES

Figure 2. 1 Theoretical Framework. .. .......cccccccviiieiiiiieiiie i 70

Figure 4. 2 GOOdNESS OF Fit......c.ccoveiiiieiieiicie e 70

Figure 4. 3 HYPOthesiS TeSTING.......cceiiiiiiiieieere e 70



ABSTRACT

Purpose — Herbal drink is an Indonesian heritage culture with a focus on a healthy
way of living. Herbal drinks have a long history of being used for people's medical
treatment and are based in local medicinal planting customs. This study aims to
determine the effect of social media marketing, product quality, price, packaging,
and halal certification on the purchasing decision of MSME’s Karawang herbal
drink (Raturatus, jamu annur, curcumaclara, jamu bekti, sinok, and anakmama) in
Indonesia as an herbal drink traded in the Indonesian market in the era of post-
COVID 2019.

Design/methodology/approach - This study used a quantitative method and
distributed questionnaires via Google Forms. Targeting herbal drink customers at
MSME’s Karawang (Raturatus, Jamu annur, Jamu bekti, Sinok, Curcumaclara, and
Anakmama) who have made purchases in the last six months. Respondents were
selected in Indonesia, and a total of 300 people participated in this survey using
purposive sampling. Data analysis used a structural equation model (SEM) through
AMOSS SPSS 24 and Smart SPSS.

Findings — The findings revealed that the factors influencing a purchase decision
for herbal drinks are product quality, price, packaging, and halal certification.
However, social media marketing did not influence purchase decisions.

Practical implications -Awareness of herbal drink consumption is still low in
Indonesia. Therefore, it is important to understand purchasing decisions regarding
herbal drinks. The findings of this study can be used to develop a strategy to attract
more herbal drink consumption for MSME’s Karawang (Raturatus, jamu annur,
Curcumaclara, jamu bekti, and sinok) and survive in a competitive industry.

Originality/value — This study is the first to combine social media marketing,
product quality, price, packaging and halal certification to increase the decision to
buy herbal drinks in Indonesia.

Keywords: Social media marketing, product quality, price, packaging, halal
certification, and purchase decision.



