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ABSTRACT

Currently, many companies are engaged in e-commerce to offer a shopping
experience without having to come to the store in person. From long-established
companies to start-ups, they strive to improve the quality and customer experience when
using their e-commerce application products. In enhancing the development of e-
commerce applications, cooperation from various parties is needed to achieve goals. The
development and operations teams are the core teams in developing e-commerce
applications.

However, it is challenging for most companies to unite cooperation between the
development and operations teams because each has different priorities and goals. This
project aims to provide solutions to the above problems by using DevOps in e-commerce
development. DevOps is a mindset that emphasizes communication, collaboration, and
integration between software developers and IT operations to increase the speed and
quality of project deployment by automating the process of software delivery and
infrastructure changes. By using DevOps, the development of e-commerce applications
will not only be fast but also improve the quality of the application.

Keywords: E-commerce, DevOps
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