
Flight-to-nowhere service:
Investigating factors influencing

by Jhanghiz Syahrivar

Submission date: 23-Sep-2022 08:38PM (UTC+0700)
Submission ID: 1907074334
File name: Investigating_factors_influencing_2022_-_Jhanghiz_Syahrivar.pdf (671.6K)
Word count: 9520
Character count: 52245



1

1

3

3

6



2

3



2



1



1



1

1

1

1

1

6



1

1



1

1

2

9



9



1

6



4

7

8



2

7



4

4



2

3

3

5

9



5



7%
SIMILARITY INDEX

8%
INTERNET SOURCES

7%
PUBLICATIONS

9%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

Flight-to-nowhere service: Investigating factors influencing
ORIGINALITY REPORT

PRIMARY SOURCES

Attila Endre Simay, Yuling Wei, Tamás
Gyulavári, Jhanghiz Syahrivar, Piotr Gaczek,
Ágnes Hofmeister-Tóth. "The e-WOM
intention of artificial intelligence (AI) color
cosmetics among Chinese social media
influencers", Asia Pacific Journal of Marketing
and Logistics, 2022
Publication

link.springer.com
Internet Source

journal.untar.ac.id
Internet Source

phd.lib.uni-corvinus.hu
Internet Source

Submitted to University of Surrey
Student Paper

Submitted to Udayana University
Student Paper

eprints.lancs.ac.uk
Internet Source



8 1%

9 1%

Exclude quotes Off

Exclude bibliography Off

Exclude matches < 1%

pure.rug.nl
Internet Source

digitalcommons.usu.edu
Internet Source



FINAL GRADE

/0

Flight-to-nowhere service: Investigating factors influencing
GRADEMARK REPORT

GENERAL COMMENTS

Instructor

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8

PAGE 9

PAGE 10

PAGE 11

PAGE 12

PAGE 13

PAGE 14

PAGE 15


